Identifying Your Personal Brand

[bookmark: _GoBack]How do you describe yourself?
________________________________________________________________________________________________________________________________________________________________________________
What makes you different?
________________________________________________________________________________________________________________________________________________________________________________
How do your clients and colleagues describe you?
________________________________________________________________________________________________________________________________________________________________________________
Is your description different from the perception of others? 	___ Yes  ___ No
Is this consistent with your goals?				___ Yes  ___ No

What personal and professional accomplishments are you most proud of?
________________________________________________________________________________________________________________________________________________________________________________
What are you most passionate about?
________________________________________________________________________________________________________________________________________________________________________________
What do you hope to achieve with your personal brand?
________________________________________________________________________________________________________________________________________________________________________________
Who is your target audience?
________________________________________________________________________________________________________________________________________________________________________________
List three actions you can take to help achieve your personal brand goals:
________________________________________________________________________________________________________________________________________________________________________________
List deadlines for the three actions you can take to help achieve your personal brand goals:
________________________________________________________________________________________________________________________________________________________________________________
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